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Selecting "green" packaging for further-processed poultry
e s By Alicia Karapetian

If you're looking to switch up your packaging — maybe you need new machinery, want to use new materials or
are just looking to make a change, going eco-friendly could offer some exciting possibilities as well as an extra
o fSE{!;Ing point when trying to move product to market. But before you make a change, consider these five
=—— || factors.
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Related Infermation:

Super Sponsorship: Processing Solutions

Your company is identified as the primary sponsor in print in the executive summary in
either Meatingplace or POULTRY, the Processing Solutions e-newsletter and online at
Meatingplace.com. Your four color logo appears in the e-newsletter and adjacent to the
technical article, alongside your sponsorship copy. Processing Solutions e-newsletter is
distributed weekly on Monday mornings. The Processing Solutions Super Sponsorship
is ideal for producing hard leads, driving traffic to your web site and branding.

LOGO: 150 (w) x 150 (h) pixels, 300 dpi gif or jpeg

COPY: Maximum 50 words

PLEASE REVIEW: “Tips for Creating Effective Text-Based Ads” located under the
“Advertise” tab of the online Media Kit. Appropriate tips are found under “Technical
Article Sponsorship”

URL OR WEB ADDRESS LINK MATERIAL DUE DATE: 1 month prior to magazine issue date

E-MAIL: logo, copy and URL to webmaterials@meatingplace.com



