
Developing engaging content can be a 

challenge for many marketing teams. 

Meatingplace e-newsletters and podcasts do 

the heavy lifting for you, with content targeted 

to various meat processing audiences. The 

only thing you need to worry about is your 

advertising message or sponsored content.

The more targeted the list, and the more the 

content relates to the audience and the greater 

the likelihood you will connect and convert 

contacts into viable sales leads.  Advertising in 

Meatingplace e-newsletters and sponsoring 

our podcast  allows you to  fill your sales funnel 

and generate awareness for your brand, all 

while taking advantage of Meatingplace’s  

trusted reputation and proven audience. 

Meatingplace e-newsletters and podcasts are 

a cost-effective way to promote your brands 

and grow their list of prospects.

E-NEWSLETTERS 
AND PODCASTS 

ADVERTISE  
WITH  

FOCUS
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Nothing keeps processors engaged like a steady diet of news. Newsmakers 
AM keeps more than 23,000 registered online subscribers up-to-date on the 
latest happenings in the meat and poultry industry every weekday morning. 
Sponsorship of the NewsMakers AM e-newsletter provides great visibility for 
your brand and message. Monday-through-Friday delivery allows for great 
flexibility, ensuring your messages are timely and relevant.

Average Distribution: 23,553*

Frequency: Mon-Fri

NEWSMAKERS AM SPONSORSHIP

The NewsMakers PM e-newsletter provides news every weekday afternoon to 
more than 22,000 registered subscribers. Sponsorship of the NewsMakers 
PM daily e-newsletter is another way to build brand awareness with high 
frequency exposure to meat processors.  

Average Distribution: 22,004*

Frequency: Mon-Fri

*December 2023 BPA Brand Report

NEWSMAKERS PM SPONSORSHIP

When news is too important to wait for the next news cycle, it appears front 
and center in Meatingplace Breaking News e-newsletter. 

Average Distribution: 24,950*

Frequency: As needed

*December 2023 Brand Report

BREAKING NEWS SPONSORSHIP
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MEATINGPLACE BLOGS SPONSORSHIP

The Meatingplace Blogs daily e-newsletter provides insightful commentary 
from industry thought leaders on a variety of topics. The Blogs e-newsletter 
offers high frequency exposure for your logo and message while aligning your 
brand with leaders in the industry. Each newsletter features selected bloggers 
from our roster as well as guest bloggers.   

•	 A Marketer’s Lens by Danette Amstein – offers insight into consumer meat 
purchasing through the eyes of a market researcher.

•	 Animal Ag Watch by Hannah Thompson-Weeman – provides insights and 
commentary from the Animal Agriculture Alliance with an emphasis on 
impacts of animal activist activities on the meat and livestock industry.

•	 Chef’s Table by Michael Formichella – offers a culinary perspective  
on meat product development for foodservice and retail.

•	 Food Safe and Sound by Mindy Brashears – focuses on food safety issues 
in the meat industry.

•	 For the Birds by Christine Alvarado – examines issues important to  
poultry processors.

•	 Historically Speaking by Matt Sherman – shares historic perspectives on 
meat industry issues. 

•	 Free-Range Thoughts by Jack Hubbard – offers a Beltway perspective on 
meat industry issues.

•	 Legally Speaking by Shawn Stevens – offers a legal defense perspective for 
the meat industry.

•	 Lessons from the Farm by Jacque Matsen  – shares a unique prospective 
on the world of agriculture and lessons learned from her father. 

•	 Meat Your Markets by Mack Graves  – focuses on animal protein corporate 
strategy, management focus and marketing effectiveness.  

•	 Omnivorous Opinions by Laura Zinger – provides perspective on meat 
industry issues.

•	 Pearls and Pork by Angie Krieger – offers insightful  
commentary on meat industry issues.

•	 The Center of My Plate by Meatingplace Editor-in-Chief Lisa M. Keefe 
– delivers insight into the news and issues of the day for the poultry and 
meat processing industry.

•	 The Meat Business by Gregory Bloom – provides perspectives on selling 
meat and other industry issues. 

•	 Writer's Block by Meatingplace Editor Tom Johnston – offers commentary 
on meat and poultry industry issues and news.

Average Distribution: 19,259

Frequency: Mon-Fri

*December 2023 BPA Brand Report
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FACILITY FOCUS SPONSORSHIP

Facility Focus will keep readers apprised of news centered around meat plant 
expansions, improvements, and closures due to fires, leaks and other 
disasters. More than 16,000 newsletter subscribers will receive the monthly 
email from Meatingplace. Sponsorship of Facility Focus provides visibility for 
your brand and message among a targeted audience of equipment and facility 
decision-makers. 

Average Distribution: 16,000

Frequency: Monthly

*Source: Publisher's Records
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Science and tech for next-level ingredient and product quality solutions  

This monthly e-newsletter covers a range of meat industry quality assurance 
topics with a science-and-technology edge. R&D MATTERS will help meat 
processors stay tuned to the latest tech trends and research in hot-topic 
areas — from pre-harvest to post-packaging — including clean label, 
organoleptic attributes, ingredient R&D, shelf life extension, quality audits, 
packaging and more. 

Each edition includes a link to a MeatingPod podcast, an original technical 
article and other engaging content.

Audience: Research and development, quality assurance/quality control, 
senior/general management, and sales and marketing, including brand and 
category managers

Average Distribution: 6,200*

Frequency: Monthly

*Source: Publisher's Records

R&D MATTERS 
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Helping meat processing facilities get smarter, faster, better in the 
digital era  

Meatingplace's monthly newsletter, INDUSTRY 4.0 CONNECT, delivers the 
scoop on all things smart manufacturing specifically for the meat and poultry 
industry. In every issue, find expert advice and the latest trends on how to 
effectively leverage automation, robotics and  technology, data and 
innovation to enhance food safety, quality and productivity. 

Coverage focuses on the latest advances in processing and packaging 
technology designed to boost continuous improvement, productivity and 
profitability. Featured topics will cover automated meat and poultry first and 
secondary processing equipment and systems, Industrial Internet of Things 
(IIoT) sensors and devices, and robotics.

Each issue includes a link to a MeatingPod podcast, a technical article and 
other engaging content.

Audience: Plant operations, operations tech, information tech, quality 
assurance/quality control, and senior/general management, including 
engineering, maintenance, manufacturing and production titles

Average Distribution: 13,500*

Frequency: Monthly

*Source: Publisher's Records

INDUSTRY 4.0 CONNECT
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Keeping poultry operations in-the-know on all things poultry 
technology and process optimization

Meatingplace's POULTRY PROCESSOR newsletter covers the  
latest science, research and technology innovations affecting the poultry 
supply chain for fresh poultry, frozen and processed products. Producers, 
first processors and further processors will find practical expert advice  
that will optimize the poultry production process and have a positive impact 
on bird welfare, carcass quality, product safety, shelf life, consumer appeal 
and profitability.    

Each issue includes a link to a MeatingPod podcast, a technical article and 
other engaging content. 

Audience: Poultry plant operations, food safety and quality assurance/
quality control, research and development, sales and marketing, including 
brand and category managers, and senior/general management, including 
engineering, maintenance, manufacturing and production titles

Average Distribution: 9,500*

Frequency: Twice Monthly

*Source: Publisher's Records

POULTRY PROCESSOR
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The EQUIPMENT EXCHANGE e-newsletter highlights used equipment to 
approximately 37,000 subscribers. Sponsorship of the Equipment Exchange 
daily e-newsletter is great way to sell excess used equipment to meat 
processors.

Each edition includes a link to a MeatingPod podcast, an original technical 
article and other engaging content.

Average Distribution: 33,500*

Frequency: Weekly (Wednesday)

*Source: Publisher's Records

EQUIPMENT EXCHANGE
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PROCESS INNOVATIONS

News and innovation from industry suppliers

New products are the lifeblood of the meat and poultry industry and 
Meatingplace’s Process Innovations newsletter highlights them, along with 
supplier news and sponsored content. A mix of paid and non-paid coverage 
ensures processors keep up-to-date on the latest developments and 
innovations.

Average Distribution: 19,300*

Frequency: Twice Monthly

*Source: Publisher's Records
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MEATINGPOD NEWSLETTER SPONSORSHIP

The MeatingPod e-newsletter provides subscribers with access to 
MeatingPod, the podcast of Meatingplace and Alt-Meat magazines. Each 
week, our award -winning editorial teams interview industry thought leaders in 
business, plant operations, marketing, science and technology on the topics 
that matter to our community. 

Frequency: weekly (Thursdays)

Distribution: 31,900*

*Source: Publisher's Records
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Podcasts

Meatingpod is the award-winning podcast powered by 
Meatingplace and Alt-Meat magazines that features 
interviews with industry thought leaders on critical 
industry topics. It was awarded the Jesse H. Neal award 
for best podcast in 2022 and 2023. Our award-winning 
editorial teams interview industry thought leaders on 
the topics that matter to our community. 

Frequency: Podcasts are featured each Monday in the 
following targeted newsletters as well as in four issues of 
the Meatingpod e-newsletter deployed each Thursday.  

Week 1: Poultry Processor

Week 2: Industry 4.0 Connect

Week 3: Alt-Meat News

Week 4: R&D Matters

Sponsorship

Sponsorship of podcast episodes include the following:

•	 30-second midroll sponsor message/ad readout and 
sponsor acknowledgments 

•	 Logo/sponsorship on the episode page of the podcast 
on meatinglace.com or alt-meat.net

•	 Logo/sponsorship in the targeted e-newsletter where 
the podcast is featured. 

•	 Report with the name, title, company and email 
address of those who downloaded the podcast.

Sponsorship of the weekly MeatingPod e-newsletter is 
not included. 

PODCAST SPONSORSHIP
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SALES CONTACTS

Bill Kinross
VP, Group Publisher

Phone: +1 312-274-2214
Email: bkinross@meatingplace.com

John McMillan
Senior Account Executive

Phone: +1 402-203-4585
Email: jmcmillan@meatingplace.com

Jeff Sutley
Senior Account Executive

Phone: +1 551-427-2263
Email: jsutley@meatingplace.com

Karen Moriarty
Senior Account Executive 

Phone: +1 630-877-4115
Email: kmoriarty@meatingplace.com

mailto:bkinross%40meatingplace.com?subject=
mailto:kmoriarty%40meatingplace.com?subject=

